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r emerging bands on their exciting journey to the top,
vigating the music scene and managing a hectic show schedule
n be overwhelming enough. The last thing you need is the
ditional burden of worrying about merchandise. Unthread

s to streamline the flow of merch creation.




Overview.

Alfazema is a webpage concept developed as part of my
UI/UX coursework, with the initial vision of serving as a

"flower ordering flow for a trendy florist." and focusing on the

Alfazema
uwlpd

responsive webdesign pipeline. To refine the concept, I delved
into questions such as "Who is the target audience?" "What
innovative features can it introduce to the market?" and "How
can I ensure accessibility and sustainability in a flower
commerce environment?" In response to these considerations,

I created Alfazema, personalized for my client and shop owner,

Matilde, who is also someone close to me.



Introduction

The Solution.

Create a webpage that is not only easy to use but also
engaging. The site should offer users a streamlined
way to visualize their plans while providing services
comparable to other shops. T'o achieve this, we
incorporated styles similar to wedding and interior
decor services, along with an Al feature that I will be

presenting further in this case study.




nsider the previous questions: "Who is the target audience?"
hat innovative features can it introduce to the market?" and
ow can I ensure accessibility and sustainability in a flower

mmerce environment?".

t's see how these key questions furthered the development of

azcma .




Research

Accessment

During my research, the initial assumption was that there might be limited room for growth in this type of concept.
Flower shops have existed for thousands of years, and although they constantly innovate, I wondered how I could
explore additional ideas to assist my client and their users in the current stage.

"The breakthrough came when I started considering technologies that were easy to implement and code, while also
having the potential for continuous improvement and longevity. I questioned whether Al could be intriguing
enough for users to engage with and how I could make it truly beneficial for them.



Research

Afterwards.

Moving forward, we aim to gain a
w comprehensive understanding of our users,
the product, and the design problems. This
7 will allow us to construct a solid research
base and formulate our webpage

accordingly.




Research: Pain Points

scommunication

ent users sometimes
ave trouble getting
their ideas across
hen talking to a
florist or interior
designer.

Waiting Lists

Sometimes flower
shops have a waiting
list for their wedding
flower specialists, with
a long wait time that
is not convenient for
couples who want to
plan a wedding soon.



Research

/o distinct main target audiences:

2

are unsure of where to showcase and sell their merchandise.

platform where they can browse and find memorabilia and

s visualize what we're dealing with.



Research: Personas

ge.34

ometown: Cheyenne, USA.
ducation: PhD.

ccupation: Doctor.

amily: Fiance and Little Sister.

arrative: Meet Bianca I ee, a dedicated young doctor with a hectic schedule. Between
er demanding career and numerous appointments, Bianca longs for a faster and casier
ay to convey her floral ideas. She seeks a streamlined flower service that can effortlessly
anslate her preferences into beautiful arrangements, bringing a touch of nature's beauty

) her wedding without the hassle of multiple meetings with a florist.

oals Pain Points

3ianca wants a quick solution for her flower Planning a wedding takes too much time.
eeds. She wants everything she needs to Bianca wants to save as much time as
ring her wedding vision to life without possible wherever she can.

acrificing her time and career.

areer, who needs a streamlined flower service because she doesn't

d meetings to browse, meet, and talk to a florist.



Research

bposition (USP).

d the market is heavily saturated, Alfazema could be a pioneer in its industry by
d users in designing their space. This unique perspective on flower decorations

features:
ey want to decorate or provide a general idea of their preferences.
pecified flowers and suggests additional floral options.

ers, along with their prices from the store, enabling users to make purchases

export the file containing all the suggestions and present it to the florist,

ed on liked images.

ould distinguish itself from other e-shops in the market, becoming a standout



Research

h

r groundbreaking feature that
°r e-shops. With the power of Al,
s and users design their dream
post a picture or describe your
recreates the space with your
other options. You can explore
lowers directly from the store, or
> with your florist. Experience a
er decorations with m.Al.ble,
lestination for florist services.

m.Al.ble —

In a rush, but you still don't know whar to buy? Ler
m.ALble help vou! Show us a picture and our Al will
martch whar flowers would look best forvou. “Try it!




ving complex problems with intuitive interface solutions.
th a genre so colorful, how can we appeal to our target

iences?




Initial Design
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Initial Design

Top portion of
the webpage
highlights services

o and showcases

the shop's
portfolio.
on
digital Bottom portion
of the page is an
e ‘A la carte!
Il segment with
e numerous other
products that the
are shop has to offer.
Segment

exemplifying the ———»
Al feature of the
website.

It
g
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Initial Design
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Initial Design

pe/Initial user flow.



https://xd.adobe.com/view/cbcfbcd0-2cf2-4977-b826-2647d20240e4-9e9c/

gs

age, upbringing, and digital literacy. Three of them were in my target
d of the spectrum. The results were interesting as I got to interact with
ted some issues in my design if I were to follow the "next billion users"

rave the website a busy and outdated look.

update button near them.

and simple to understand.



eping the main look and feel of the design and making it
onsive.

wer power from screen to screen.




Final Design
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Final Design
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High Fidelity Mockups.

Need help planning for vour big day? ook at some of our

previous installations and get inspired! We're glad to help

whenever vou're ready!

about us
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Responsive Design

While researching and developing this

product, the significance of a responsive

webpage layout became evident. Users Secwhasinsock!

can access the webpage from various

locations and devices, emphasizingthe R

Tropicana

Wild Woods

need for a design that seamlessly adapts
to different screen sizes and resolutions.
By prioritizing a responsive layout, we
ensure that users can enjoy a consistent
and user-friendly experience, regardless of

where they access the website.



Easy, Fast and Punk!

Discover Alfazema - Your One-Stop Floral
Wonderland! From simple flower arrangements to
full wedding services, our website offers it all.
Experience the future of floristry with our
innovative Al feature, guiding and suggesting the
perfect blooms for your needs. Accessible from any
device, embark on a journey of beauty and
convenience with us. Let every moment blossom

with joy and elegance at Alfazema!

Alfazema Hi-Fi Prototype



https://xd.adobe.com/view/a5ffc033-c8f3-4787-a954-b7750fdf216e-f0ac/

Final Design

ations.

gh-contrasting colors

d be incorporated for
ers with color vision
leficiencies such as
onism and other similar
abilities according to
guidelines.

The webpage would have the
ability to incorporate text
readers and voice commands
for physically impaired users.




eaway and conclusion of the project.




Going Forward

What | learned:

During this module of the course, my primary focus was on
mastering responsive web design using Adobe XD.
Through various exercises and practical projects, I delved
into the techniques and principles of creating web layouts
that seamlessly adapt to different screen sizes and devices.
The module equipped me with valuable skills to ensure a
smooth and user-friendly experience for visitors accessing

websites from various platforms.




Going Forward

If you enjoyed the case study, along with the product I have developed and the skills I have showcased, I would be
delighted to hear from you. Please feel free to reach out to me using the following contact information:

LinkedIn: https://www.linkedin.com/in/samfakhri/
email: samfakhri.design@gmail.com


https://www.linkedin.com/in/samfakhri/

Thank you

for
reading!

Research and Design by Samir Fakhri



